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Christoph Peine

Spokesperson Volkswagen R models

Reinhold Ivenz, Head of Volkswagen R Tol +49 5361 976500

explains: "With our high-performance top christoph.peine@volkswagen.de
models, we have established ourselves as

an integral part of the Volkswagen model 0 3 YouTube
portfolio - both in the brand and in the More at

Group. With our own pavilion in the volkswagen-newsroom.com

Autostadt, we are now taking the next
step to further increase the awareness of

us as a performance brand. With our

New Autostadt highlight from summer 2024: the . . .
Volkswagen R brand pavilion. transition to an all-electric brand, we will ACCE|-ERA

pa
. . . ! —
also intensify the R customer experience -
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through exclusive insights into concept cars and new technologies.”
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Armin Maus, Chairman of the Autostadt Management Board: “In the new Volkswagen
R pavilion, innovation and sportiness will be combined with the fascination for
technical perfection. With the premium performance brand Volkswagen R, we have a
strong partner that perfectly complements the Autostadt as a centre of automotive
enthusiasm and enriches it with a genuine attraction for our guests.”
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Peter Jost, Head of Sales and Marketing at Volkswagen R, says: “The new Volkswagen
R pavilion in the Autostadt does not just offer us a new venue where we can showcase
ourselves even better as a premium performance brand within the Volkswagen brand
world. With this pavilion, we are also creating a meeting point for the Volkswagen R
community and are thus becoming even more accessible and authentic as a brand. We
will quickly fill this promise to the R Community with life.”
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The Volkswagen Passenger Cars brand has a global presence and produces vehicles at 29 locations in 12
countries. In 2023, Volkswagen delivered about 4.9 million cars. These include bestsellers such as the Polo, T-
Roc, T-Cross, Golf, Tiguan and Passat as well as the successful all-electric models of the ID. family. Last year,
the company handed over about 394,000 all-electric vehicles to customers worldwide. About 170,000 people
currently work at Volkswagen around the world. With its ACCELERATE strategy, the company is consistently
driving forward its development into the most desirable brand for sustainable mobility.
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	ウォルフスブルグ – フォルクスワーゲンRは、2024年夏にウォルフスブルグのアウトシュタットに独自のパビリオンをオープンします。これにより、アウトシュタットは、人気が高まっているプレミアム パフォーマンス ブランドのファン層との新たな出会いの場となるとともに、将来的にはフォルクスワーゲンRのモデルの多様性、Rの魅力、新しいテクノロジーを紹介するイベントの場にもなります。
	お客様限定イベントやクラブイベントを計画中
	フォルクスワーゲンRについて

