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YouTube series “Becoming ID."” wins award

— Documentary about the ID.3! gets Gold at the Telly Awards
— Winner in category ,Branded Content - Campaign Branding”
— Result of a three year cooperation with HONEST International

Wolfsburg (D) / New York (USA) - The YouTube series “Becoming ID.” received the
Gold award at the international Telly Awards in the “Branded Content - Campaign
Branding” category. In addition to the cinematic implementation, the fact that
the series offered an unusually intensive look behind the scenes of the history of
the creation of the ID.3 and thus a completely new generation of vehicles was
also recognized.

The Telly Awards were first presented in
1979 in New York City. The best films
from the fields of television and the
Internet are honored. Last year alone,
there were over 12,000 applicationsfrom
around the world. The jury consists of
over 200 experts from the fields of film
and advertising.

YouTube series “Becoming ID.”

The gold award for "Becoming ID." is remarkable because it is the first pure YouTube
series with insights into the complete development of a new generation of vehicles.
The ID.3 is the first car based on Volkswagen's modular electric drive matrix (MEB),
which has been developed from scratch over the past four years.

In the series, the people who stand behind this gigantic project and who want to help
shape Volkswagen's path to becoming a provider of emission-free mobility have their
say. The viewers experience the challenges, personal experiences and moments of
success of the protagonists up close - from the first idea, the first sketches and the
complete development to the start of pre-booking for the ID.3 1st.

“Becoming ID.” was produced by HONEST International from Berlin on behalf of
Volkswagen. All episodes of the now award-winning series can be found here:

https://www.volkswagen-newsroom.com/en/id3-4984

1ID.3 - the vehicle is a near-production concept car.

About the Volkswagen brand:

The Volkswagen Passenger Cars brand is present in more than 150 markets throughout the world and produces
vehicles at over 50 locations in 14 countries. In 2019, Volkswagen delivered 6.3 million vehicles including bestselling
models such as the Golf, Tiguan, Jetta or Passat. Currently, 195,878 people work for Volkswagen across the globe.
The brand also has over 10,000 dealerships with 86,000 employees. Volkswagen is forging ahead consistently with
the further development of automobile production. E-mobility, smart mobility and the digital transformation of the
brand are the key strategic topics for the future.
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